Disciplining the discipline: understanding postcolonial epistemic ideology in marketing by Varman, Rohit & Saha, Biswatosh
  
 
 
This is the published version:  
 
 Varman, Rohit and Saha, Biswatosh 2009, Disciplining the discipline: understanding postcolonial epistemic ideology in marketing, Journal of marketing management, vol. 25, no. 7-8, Special issue : Expanding disciplinary sace: on the potential of critical marketing, pp. 811-824.    
Available from Deakin Research Online: 
 
 http://hdl.handle.net/10536/DRO/DU:30080084      Reproduced with the kind permission of the copyright owner.    
 
Copyright : 2009, Taylor & Francis 
 

D
ow
nl
oa
de
d 
by
 [D
ea
ki
n 
U
ni
ve
rs
ity
 L
ib
ra
ry
] a
t 1
9:
29
 0
3 
D
ec
em
be
r 2
01
5 
ideas about knowledge claims in a discipline that arise out of the material 
structure of a society with a colonial past in which the disciplinary space is embedded. 
systems of micro-power that are essentially non-egalitarian 
and asymmetrical that we call the disciplines.
the chief function of the disciplinary power is to ‘train’…it seeks to 
bind them together in such a way as to multiply and use them
We must at 
present do our best to form a class who may be interpreters between us and millions 
whom we govern; a class of persons, Indians in blood and colour, but English in taste, 
in opinions, in morals, and in intellect
underlying each option 
was a colonial belief that in the end Indians must come to believe in the unworthiness 
of their traditional customs and embrace the new forms of a civilised and rational 
social order
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Discipline sometimes 
requires enclosure…It is the protected space of disciplinary monotony.
epistemological violence
colonial mimicry is the desire for 
a reformed, recognisable Other, as a subject of a difference that is almost the same, 
but not quite
the oppressed feel an 
irresistible attraction towards the oppressor and his way of life. Sharing this way of 
life becomes an overpowering aspiration
self-depreciation is another characteristic of the oppressed, which derives from their 
internalisation of the opinion the oppressors hold for them
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in the interest of capital to preserve the comprador theatre.
dehumanises the native, 
or to speak plainly turns him into an animal
Can the Subaltern Speak?
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TABLE 1
Pseudonyms Conceptual  
and Analytical  
Framework
Methodology Key Findings
Rajesh
Mahesh
Jai
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Reifying Global Hierarchy.
fi
fi
Retail Management: A Strategic Approach 
817Varman and Saha
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Where America 
Shops: Household Purchases
Creating Compradorian Theatres.
fi fi
Economic and Political 
Weekly
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With regards to operationalising service 
quality, SERVQUAL is still the most widely used instrument and probably the best 
available
Silencing Subaltern Voices.
fi
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Educational Degree, car, 
home location, cell phone, child’s school/college, credit card, air conditioner, holiday 
abroad, job/business, club membership.
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just that of a means of manipulation, 
purely external and instrumental
is secured not by its truth-
value but by simple extra-ideological violence and promise of gain
D
ow
nl
oa
de
d 
by
 [D
ea
ki
n 
U
ni
ve
rs
ity
 L
ib
ra
ry
] a
t 1
9:
29
 0
3 
D
ec
em
be
r 2
01
5 
Lenin and Philosophy
Journal of Marketing Research 31
Journal of Contemporary 
Asia 31
Poverty, Agrarian Structure and Political Economy in India: Selected 
Essays
The Location of Culture
Journal of Marketing Management 11
International Journal of 
Research in Marketing 14
European Journal of 
Marketing 35
Marketing 
Theory 2
Administrative Science Quarterly, 43
The Market That Failed
American 
Ethnologist 16
Ideology: An Introduction
The Wretched of the Earth
Discipline and Punish: The Birth of the Prison
The History of Sexuality: An Introduction Volume 1
The Pedagogy of the Oppressed
Postcolonial Developments: Agriculture in the making of Modern India
The Theory of Communicative Action (Volume Two): Life World 
and System—A Critique of Functionalist Reason
Journal of Management Studies,  40
Representation – Cultural Representations and Signifying Practices
Institution building in India: 
A case study of international collaboration in management education
Discourse
Deschooling Society
Postcolonial Theory and Organizational Analysis
Organization Studies, 20
822
D
ow
nl
oa
de
d 
by
 [D
ea
ki
n 
U
ni
ve
rs
ity
 L
ib
ra
ry
] a
t 1
9:
29
 0
3 
D
ec
em
be
r 2
01
5 
Varman and Saha 823
Global capitalism and the Indian economy
Hegemony and Socialist Strategy
The Postcolonial Studies Reader
Market Devices
Journal of Retailing 67
 Imperial Eyes: Travel Writing and Transculturation
 Postcolonial 
Theory and Organizational Analysis
Orientalism
Economic and Political Weekly
Journal of Organizational Change 
Management 20
Marketing Discourse: A Critical 
Perspective
In Other Worlds
Marxism and the Interpretation of Culture
, Indian 
Institute of Management Ahmedabad Working Paper,
Basics of Qualitative Research
 The Postcolonial 
Studies Reader
The Sublime Object of Ideology
Rohit Varman
Corresponding author:
D
ow
nl
oa
de
d 
by
 [D
ea
ki
n 
U
ni
ve
rs
ity
 L
ib
ra
ry
] a
t 1
9:
29
 0
3 
D
ec
em
be
r 2
01
5 
Biswatosh Saha
824
D
ow
nl
oa
de
d 
by
 [D
ea
ki
n 
U
ni
ve
rs
ity
 L
ib
ra
ry
] a
t 1
9:
29
 0
3 
D
ec
em
be
r 2
01
5 
